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Fox Demo Farms
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Fox Demo Farms
Fox Demo Farms Video

Mission: Demonstrate the effectiveness and 
adaptability of conservation practices to 
reduce erosion and sedimentation, control 
phosphorus runoff, and address other non‐
point pollution sources.

Objectives: 

1. Monitor effectiveness of practices 
2. Establish an efficient mechanism to 

communicate to producers & other 
agricultural professionals 

3. Create research opportunities
4. Share lessons learned locally and 

regionally
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What are the issues? 

Total Phosphorus  Total Suspended Solids
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NEW Non-Point Pollution Sources
 Total Phosphorus: 2012 Lower Fox TMDL  
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NEW Non-Point Pollution Sources
 Total Phosphorus: 2012 Lower Fox TMDL  

 Total Suspended Solids: 2012 Lower Fox TMDL  

The good news! 
Conservation agriculture can: 

1) Restore soil health
2) Reduce runoff pollution
3) Improve water quality
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Conservation Agriculture
Goals:
1. Minimal soil disturbance: No‐till/Minimal‐tillage practices
2. Permanent soil cover: Cover crops
3. Crop rotations
4. Low‐disturbance manure application  
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Outreach Plan
Target audiences:

 Producers/Crop consultants (i.e., middle and late‐adopters) 
 Message that resonates
 Promote positive image for conservation practices
 Create opportunities to engage with content
 Media outlet 

Target 
Audience

Fox Demo Farms
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Outreach Plan
Target audiences:

 Producers/Crop consultants (i.e., middle and late‐adopters) 
 Message that resonates
 Promote positive image for conservation practices
 Create opportunities to engage with content
 Media outlet 

 General public/Non‐agricultural land owners
 Message that resonates
 Promote positive image for agriculture
 Create opportunities to engage with content
 Media outlet
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Outreach Plan: Traditional Media

Radio: “Lessons Learned on the Fox Demo Farms” 
 Audience: Primarily producer/crop consultants
 Semi‐monthly segment with WTAQ’s Mike Austin
 Timely topics throughout growing season
 Share on website and social media

Newsletters: Fox‐Wolf Watershed Alliance, “Basin Buzz”
 Audience: Primarily producer/crop consultants
 Semi‐annually newsletter
 Feature stories promoting conservation practices

Television: Story promoting conservation practices – cover 
crops and no‐till
 Audience: Both producers and general public
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Outreach Plan: Web Presence 

Website: www.foxdemofarms.org
 Audience: Both producers and general public
 Background on water quality and soil health
 Positive outlook for conservation agriculture

Social Media: Facebook, Twitter, & YouTube
 Audience: Both producers and general public
 Reached thousands with educational material and 
video content

Facebook Analytics:
 Reach: The number of people who see a post
 Engagement: Likes, comments, and shares
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Outreach Plan: Facebook Reach

3/1/17 – 4/6/18

Wisconsin Reach:
39,272

Location Reach: 
87 Wisconsin cities
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Outreach Plan: Facebook Reach

3/1/17 – 4/6/18

Total Reach: 
41,035

Location Reach: 
10 Out‐of‐state cities
 Minneapolis, MN
 Chicago, IL
 Calumet, LA
 Memphis, TN
 Toledo, OH
 Rockford, IL 
 Saint Paul, MN
 Faribault, MN
 Janesville, MN
 Rochester, MN
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Outreach Plan: Facebook Engagement

3/1/17 – 4/6/18

Wisconsin 
Engagement: 
1,493

Location 
Engagement: 
148 Wisconsin cities
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Outreach Plan: Facebook Engagement

 Chicago, IL
 Tonto Basin, AZ
 Fayetteville, AR
 Cool Springs, NC
 Chapin, SC
 Wabash, IN
 Wheatfield, IN
 Dodgeville, IN
 Calumet, LA
 Hutchinson, MN
 Brownsville, MN
 Sauk Rapids, MN
 Morgantown, WV
 Ashburn, VA
 Culiacán, Sinaloa, Mexico

 Tonto Basin, AZ
 Roann, IN
 Adover, MN
 Minneapolis, MN
 Decker, MI
 Ronco all’Adige, Veneto, Italy
 Ranpur, Punjab, Pakistan
 Muscatine, IA
 Rochester, MN
 Livonia, MI
 China Springs, TX

3/1/17 – 4/6/18

Total Engagement: 1,535

Location Engagement: 26 Out‐of‐state cities, 12 states, 4 countries
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Outreach Plan: Field Days

Field Days: 
 Producer focused 
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Outreach Plan: Field Days

Field Days: 
 Producer focused 
 Agency, researcher focused: Partnered with Green Bay 

Conservation Partners
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Outreach Plan: Field Days

Field Days: 
 Producer focused 
 Agency, researcher focused: Partnered with Green Bay 

Conservation Partners
 Community focused: Sunset on the Farm
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Outreach Plan: Field Days
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Outreach Plan: Field Days

Field Days: 
 Producer focused 
 Agency, researcher focused: Partnered with Green Bay 

Conservation Partners
 Community focused: Sunset on the Farm
 “Field Days on the Fly” ‐Mass text messaging service
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Outreach Plan: Field Signs

Field Signs: Producers who 
have implemented 
conservation practices given 
signs to display

 Positive reinforcement
 Social norming 
 Public education
 News story
 Education
 Relationship building
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Outreach Plan: Field Sign Distribution

December, 2017

Total: 55 signs

Fox Demo Farms: 17 signs

Cover crops only: 30 signs

Cover crops & No‐till: 22 
signs



 Brown County‐wide 
certification

 Immediate advantage: 
competitive land rental 
application?

 Brown County Landowner 
Survey
 330 surveys sent
 215 returned (65% return 

rate)
 75% land rented, 25% land 

farmed
 Developing a high standard 

for certification
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Outreach Plan: Clean Water Farm Certification
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Questions?

Whitney Passint
UW‐Extension, Natural Resources Educator: 

whitney.passint@uwex.edu
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Outreach Plan
Goal: Develop an outreach plan that addresses the Theory of Planned 

Behavior by using a diversified strategies that reach “middle” and 
“late‐adopters” 

Theory of Planned Behavior:
 Behavioral attitude: Assessment of behavior
 Subjective norms: Social pressure
 Perceived behavior control: Ability to perform behavior


